THIS SMALL STONE FRUIT was
one of the least purchased items
in this year's survey. Westem

shoppers love apricots; they

been the top region to buy the
fruit for the past three years. These
consumers were some of the most
likely overall to buy the soft fruit in
Fresh Trends 2020

The likelihcod of an apricot
purchase increased according to
income, with a clear division at
the $50,000 annual income mark.
Those eaming more were nearly
wice as likely to buy the fuzzy fruit
as those earming less than $50,000.

For the third year ina row,
consumers age 59+ were more

likely to buy apricots than those

buy when considering family size.

apricots—

shoppers in their forties were
equally likely to buy.

Family composition didn't seern
to matter much, as families with

rithout kids at home were

and w
equally likely to buy the small fruit
Those with one child living at
home, however, were most likely to

Aslan consumers
the most likely to buy apricots

re among

overall, a trend that continues from ;
last year. : ‘within the past
More than cne-third ) - 12 months.
£ Y

apricot buyers said they selected

organic fruit at least some of the
time. Eighteen percent of shoppers
said they always bought crganic
apricots. @

Likelihood of purchase based on age*
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