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in the Fresh Trends survey, this buy when considering regian. The

crunchy fruit appeals to families likelihood of a purchase inc

with kids. In fact, consumers with arding to incarme lar the fourth

children living at home were twice  consecutive year
as likely 1o buy Asian pears than Far and away, Asian consumars

those withoul kds warn the lop group to buy this fruit
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Types of produce purchased

Likelihood of hase
cod ol purc (among those who bought this item)

based on ethnicity

White/Caucasian ...
Black/African American.............
Asian... t

Both
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Likelihood of purchase based =

on household income®

Less than 525

525-499

Likelihood of purchase based on age*

550-99.9

18-39 7%

40-4% B%

50-58 5%

594 %
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