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Bananas
AVAILABLE, PORTABLE, SWEET 

AND SELF-CONTAINED, bananas 

remain at the top of the list as the 

most popular produce item in 

Fresh Trends 2022.

As with many fruits and 

vegetables, bananas were most 

popular with the older set. Two-

thirds of fortysomething shoppers 

said they bought bananas in the 

past year, and more than three-

quarters of those age 60 and older 

said the same. In fact, consumers 

in their 50s and 60s were the 

most likely overall to 

buy bananas.

One of the few items 

that are not dictated 

by income, the banana is 

available and aff ordable for all, 

so there’s few diff erences when 

considering shopper income. 

Midwestern shoppers were among 

the most likely overall to grab 

bananas, as were female shoppers.

Likelihood of 
purchase based 
on gender

55% 70%

West
60%

Likelihood of purchase based on region

Northeast 
63%

Midwest 
71%

South  
60%

Likelihood of purchase based on ethnicity

White/Caucasian ........................................66%
Black/African American ...........................54%
Hispanic .........................................................54% 
Asian ...............................................................66%
Other .................................................68% 

Consumers from every ethnic 

background like bananas. Hispanic 

and Black shoppers were a bit less 

likely to buy the tropical fruit than 

those of other ethnicities.  

Likelihood of purchase based on age*
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*Considering primary household buyers
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*Figures in thousands; 
annual household income

Less than $25

$25-$49.9

$50-$99.9

$100+

62%

64%

64%

63%

Likelihood of purchase based 
on household income*

most likely overall to

buy bananas.

One of the few items

that are not dictated

by income, the banana is

available and affordable for all,

so there’s few differences when

considering shopper income.

Consumers from every ethnic

background like bananas. Hispanic

63% of customers 

purchased bananas within 

the past 12 months

Likelihood of purchase based 
on presence of children

Have kids.  .  .  .  .  .  .  .  .  . 58%

1 kid  .  .  .  .  .  .  .  .  .  .  .  .  . 58%

2 kids  .  .  .  .  .  .  .  .  .  .  .  . 58%

3 or more kids.  .  .  .  .  .  .60%

No kids  .  .  .  .  .  .  .  .  .  67%


