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EASILY ACCESSIBLE, PORTABLE
AND SWEET, bananas continue

their reign as
produce dep

the top fruit in the
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families with kids (52% said they
bought bananas in the past year),
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said they bought the fruit in the
past year.

The likelihood of abanana
purchase varies widely according
to age. Shoppers age 50 and older
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to buy bananas overall this
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while those age 18-39 were among
the least likely overall to buy the
yellow fruit.

Caucasian consumers were

more likely to buy bananas than
those of other ethnicities, a trend
now in its fourth year. African
American shoppers were the least

likely overall to buy bananas.
Bananas are popular nationwide,
but Westermers seem to be more

kely to snap ip inTecent
likely p inrTecen

years. Midwestermers came ina
close second.

Most shoppers choose
corwventicnally grown bananas, but
23% of shoppers said they selected

organic fruit at least some of the
time. Eight percent always opted
for organic bananas. @

Likelihood of purchase based on age*
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For more Fresh Trends data online,
including interactive features, visit:
ThePacker.com/Fresh-Trends-Data
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Likelihood of purchase based on region
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Likelihood of purchase
based on ethnicity
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Likelihood of purchase based
on presence of children
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Likelihood of purchase
based on gender

We work hard to deliver the freshest,
best-tasting organic bananas possible.

We harvest to order, ship directly to our
state-of-the-art warehouse, then distribute.
Our spokesperson appreciates all this

hard work. Your customers will, too.

To learn more, visit

OrganicsUnlimited.com. W
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