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blackberries

blueberries

INCOME DIRECTLY AFFECTS blackberry purchases. This 

marks the seventh year that the likelihood of a purchase 

has increased according to income, and shoppers in 

the highest income bracket were the most likely to buy 

blackberries overall (along with those age 60 and older).

Shoppers age 60 and older have been top purchasers 

of blackberries for the past three years. Hispanic 

shoppers were also among the most likely to make a 

blackberry purchase.

Western consumers were more likely to buy 

blackberries than those in other regions.

Lots of shoppers look for organic blackberries; in 

fact, 38% of buyers said they opted for organic berries at 

least some of the time over the past year (up from 32% 

who said so in Fresh Trends 2020). Fifteen percent said 

they always bought organic blackberries.  

THESE BLUE GLOBES HAVE a steady following, but 

they are also gaining in interest from new buyers. 

Blueberries were the No. 4 fruit that shoppers said they 

are buying now that they did not buy previously.

Income is important when it comes to blueberry 

purchases. For a decade, the likelihood of a blueberry 

purchase has increased according to income. 

Following last year’s trend, shoppers in the lowest 

income bracket were half as likely to buy the berries as 

those earning more than $100,000 annually.

Families with three or more kids living at home were 

among the most likely to buy blueberries overall.

The likelihood of a blueberry purchase increased 

according to age, as was the case last year. Consumers 

age 50 and older were among the most likely overall to 

buy blueberries.

28% 
 of customers purchased 

blackberries  within the 

past 12 months

blueberries

43%
of customers 

purchased blueberries  

within the past 

12 months

*Figures in thousands; Annual household income

Likelihood of purchase based 
on household income*

Less than $25

$25-49.9

$50-99.9

$100+

21%

25%

31%

35%

Likelihood of purchase 
based on ethnicity/race

White/Caucasian ........................................45%

Black/African American ...........................26%

Hispanic ............................................48% 
Asian ...............................................................42%

Other ............................................................... 41% 

Likelihood of purchase based 
on presence of children

Have kids.  .  .  .  .  .  .  .  .  . 39%

1 kid  .  .  .  .  .  .  .  .  .  .  .  .  . 49%

2 kids  .  .  .  .  .  .  .  .  .  .  .  .40%

3 or more kids.  .  .  .  .  51%

No kids  .  .  .  .  .  .  .  .  .  .  . 44%
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