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cherries
THE OLDER THE CONSUMER, 

the more likely they are to buy 

cherries. Shoppers age 50 and 

older were much more likely to 

make a purchase than younger 

consumers and, in fact, shoppers 

age 18-29 were among the least 

likely overall to buy the fruit.

Shoppers earning more than 

$100,000 annually were more 

likely to buy cherries than 

those earning less, marking the 

twelfth year that the likelihood of 

purchase has increased according 

to income.

Families without kids at home 

were a bit more likely to buy 

cherries than those without kids; 

the likelihood of a purchase 

increased according to the number 

of children in the household. 

Shoppers on both coasts 

favored cherries more 

than those living in the 

Midwest or South.

Asian shoppers and those 

in the “other” category were 

more apt to buy cherries than those 

from other ethnic backgrounds.

Two-thirds of buyers chose 

conventionally grown cherries, but 

32% said they opted for organic at 

least some of the time. Fourteen 

percent of buyers said they always 

chose organic fruit.  

35%
of customers 

purchased cherries  

within the past 

12 months

Likelihood of purchase based 

on presence of children

Have kids.  .  .  .  .  .  33%

1 kid  .  .  .  .  .  .  .  .  . 30%

2 kids  .  .  .  .  .  .  .  .  35%

3 or more kids  .  .  42%

No kids  .  .  .  .  .  .  . 36%

Likelihood of purchase 

based on ethnicity/race

White/Caucasian ....................34%

Black/African American ........31%

Hispanic .....................................38% 

Asian ...........................................40%

Other .................................41% 

For more Fresh Trends

data online, including 

interactive features, 

scan:

FRESH
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Sales & Inquiries: 
info@HRCherryCompany.com

541-386-2183  |   800-709-4722
HRCherryCompany.com

VARIETALS JULY—SEPT 2021: 
Bing, Rainier, Regina, Lapin, 

Skeena, Sweetheart

Sweetest 
High Elevation

Cherries Available

West
41%

Likelihood of purchase based on region

Northeast 
39%

Midwest 
30%

South 
29%

Types of produce purchased 
(among those who bought this item)

Not 
sure
2%

Conventional
66%

Organic 
14%

Both 
conventional 
and organic 

18%

*Figures in thousands; Annual household income

Likelihood of purchase based 
on household income*

Less than $25

$25-49.9

$50-99.9

$100+

23%

32%

37%

43%

Likelihood of purchase based on age*

18-29

30-39

40-49

50-59

60+

*Considering primary household buyers

24%

30%

33%

39%

44%

and organic
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Sales 2020 % change from 2019

Pounds sold 4,810,615 −2.4%

Retail sales $16,470,286 −4.2%

2020 2019

Average retail price per lb. $3.42 $3.49

Dollar share of organic fruit $0.55 $0.64

Organic percent of retail cherry sales 2020: 1.6%

Source: IRI

OVERVIEW
Organic cherries are still 

struggling to find their niche 

with shoppers as sales fell a 

little more than 4% in 2020. 

Their higher price point may 

be a deterrent to all but 

the most faithful of organic 

shoppers. However, if your 

store caters to consumers 

looking for organics, then 

organic cherries should be a 

consideration.
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To read more, 
scan the QR code.

MARKETING TIPS
While the demand for organic 

cherries is limited, make the 

most of their short marketing 

window by displaying them 

prominently when their prices 

are lowest. Speaking of price, 

be sure to place organic 

cherries by themselves or 

near other comparably priced 

organic fruit to avoid having 

consumers compare prices 

against conventionally grown 

fruit. Educate shoppers about 

the need for more labor to 

grow produce organically, 

which leads to higher prices. 

DOS AND DON’TS
✔ DO: Make organic cherries

the red in a red, white and

blue summertime promotion.

✘ DON’T: Don’t be rough when

handling organic cherries.

They are a fragile fruit and

rough handling can lead to

less product to sell.

FRESH TRENDS 2021 
14% of consumers said they 

purchased organic cherries 

exclusively, down from 15% 

last year, while another 18% 

said they bought organic 

cherries at least some  

of the time.

Cherries pmg organic 2021
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Offer organic cherries in bags to keep displays neat and to make it easier 
for consumers to grab what they need quickly.
Offer organic cherries in bags to keep displays neat and to make it easier
for consumers to grab what they need quickly.

1

Dynamic Displays

1

Dynamic DisplaysDynamic DisplaysDynamic Displays

S
u
b

m
it
te

d
 f

o
r 

P
M

G
’s

 P
ro

d
u
c
e
 A

rt
is

t 
A

w
a
rd

 

S
e
ri
e
s 

b
y
 J

o
n
a
th

a
n
 C

h
a
rl
to

n
, U

N
F

I

Domex Superfresh Growers
> Yakima, WA
151 Low Rd (98908)
Domex Superfresh Growers® is 
a leading grower and shipper of 
apples, pears, cherries, blueberries,
and apricots from the PNW. We are 
the exclusive growers of the Autumn 

Glory® apple, which has a sweet, firm flesh with 
notes of caramel and cinnamon.

Tel 509-966-1814
FAX 509-966-3608
www.superfreshgrowers.com
Catherine Gipe-Stewart, Communications Manager
Tel 509-966-1814
Cell 509-225-0168
cgipe@superfreshgrowers.com
Mike Preacher, Marketing Director
Tel 509-966-1814
Cell 509-910-3764
mpreacher@superfreshgrowers.com
Grower | Shipper
Organic Commodities Featured:
Apples, Pears, Blueberries, Cherries
PMG PIN #109789

Sage Fruit Company LLC
> Yakima, WA
191 Iron Horse Ct
PO Box 2589 (98907)

Sage Fruit Company is a high-quality grower, 
packer, shipper of Washington State Organic 
Apples, Pears and Cherries. We pride ourselves 
on world class customer service to meet your 
needs. Through program development, we 
work with you to help drive sales and bring  
excitement to your produce department.

Tel 509-248-5828
FAX 509-457-2113
Chuck Sinks, President Sales & Marketing
Tel 913-485-0366
csinks@sagefruit.com
Tim Colln, Business Development
Tel 913-967-9307
tcolln@sagefruit.com

Chuck Sinks Jr., Business Development
Tel 913-269-8477
clsinks@sagefruit.com
Kevin Steiner, Business Development
Tel 859-992-0003
ksteiner@sagefruit.com
Kaci Komstadius, Social Media/Marketing
Tel 509-494-1968 (cell 509-949-7831)
kkomstadius@sagefruit.com
Jeff Baldwin, Director of Sales
Tel 509-494-1974 (cell 509-945-4558)
jbaldwin@sagefruit.com
Andres Rodriguez, Sales & Production Manager
Tel 509-494-1967 (cell 509-406-4179)
anrodriguez@sagefruit.com
Doug Hearron, Sales Representative
Tel 509-494-1986 (cell 509-834-3873)
dhearron@sagefruit.com
Tim Pickett, Sales Representative
Tel 509-494-1981 (cell 509-728-8351)
tpickett@sagefruit.com
Hailey Monson, Sales Representative
Tel 509-457-2104 (cell 509-480-2225)
hmonson@sagefruit.com
Steve Kuebler, Sales Representative
Tel 509-494-1978 (cell 509-941-7942)
skuebler@sagefruit.com
Shari Hellums, Sales Representative
Tel 509-494-1971 (cell 509-480-2280)
shellums@sagefruit.com
Steve Clement, CEO
Tel 509-248-5828
sclement@sagefruit.com
Grower | Shipper | Distributor | Sales Agency | Exporter
Organic Commodities Featured:
Apples, Cherries, Pears
PMG PIN#176199

Starr Ranch Growers
> Wenatchee, WA 98807
One Oneonta Way 
PO Box 549 (98807)

At Starr Ranch Growers we believe in good fruit 
grown right. Rooted deep in tradition with over 85
years of premium fruit harvest in the heart of 
Washington’s apple country, our goal is to bring the 

finest sustainably grown apples, pears, cherries 
and stone fruit from our trees to your tabletop.

Tel 509-662-8131
www.starranch.com
Dan Davis, Director of Business Development
(cell 509-961-1919)
dand@starranch.com
Organic Commodities Featured:
Apples, Apricots, Cherries, Nectarines, Peaches, Pears
PMG PIN #109642

The Flavor Tree Fruit Company
> Hanford, CA
15650 Excelsior Ave (93230)

The Flavor Tree Fruit Company is a produce 
marketing company founded in 2009. Our primary 
goal is to bridge the gap between the growers 
and the customers. Over the years our market
has expanded to five continents. As we continue 
to expand our business, we strive to continue
creating long-term partnerships with importers, 
exporters, high-end fruit purveyors and retailers. 
The Flavor Tree Fruit Company is always working 
to keep global and domestic customers happy 
with providing the highest quality fruit. Our goal
is to inspire other agricultural leaders to become 
more sustainable, implement the best food safety
practices and to treat all employees fairly. We pride
ourselves on our strong customer relationships 
along with our incredible employee culture.

Tel 559-584-8888
FAX 888-880-2396
info@fl avortreefruit.com
www.flavortreefruit.com
Maurice Cameron, Sales Director
Tel 559-584-8888
Cell 559-577-5573
maurice@fl avortreefruit.com
Kaleb Smith, Assistant Sales Manager
Tel 559-584-8888
Cell 559-903-5334
kaleb@fl avortreefruit.com
Roman Rosales, Sales Associate
Tel 559-584-8888
roman@fl avortreefruit.com
Noah Simonian, Export Sales Associate
Tel 559-584-8888
Cell 415-894-7833
export@fl avortree.com
Chloe Duerr, Sales Coordinator
Tel 559-584-8888
chloe@fl avortreefruit.com
Karen Carreiro, Accounts Payable Specialist
559-389-5845 Ext. 2222
ap@fl avortree.com
Daniel Quiroz, Accounting Specialist
Tel 559-389-5845 Ext. 2239
ap@fl avortree.com
Sandi Boling, Accounts Receivable/Customer Relations
Tel 559-389-5845 Ext. 2312
ar@fl avortree.com
customerrelations@fl avortree.com
Exporter | Shipper | Importer
Organic Commodities Featured:
Cherries, Cherry Plums, Kiwifruit, Plums, 
Pomegranates 
PMG PIN #501225
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