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Cherries
TWENTY-NINE PERCENT OF ALL 

CONSUMERS said they purchased 

cherries in the past year, according 

to The Packer’s Fresh Trends

2023. That compares with 36% 

of consumers indicating cherry 

purchases in Fresh Trends 2022 

and 35% in Fresh Trends 2021.

Frequency of cherry purchases 

varied among income levels, 

according to Fresh Trends 2023, 

with 42% of consumers earning 

more than $100,000 a year 

indicating cherry purchases, 

compared with 18% of consumers 

earning less than $25,000 annually. 

Though there are some counter-

seasonal imports, nearly 90% 

of fresh cherries in the U.S. are 

marketed in May, June and July. 

The average fob price for cherries 

was up signifi cantly in 2022, 

according to the USDA. The 2022 

average fob was $52.45 per carton, 

up 30% from $40.26 per carton in 

2021. 

The average advertised retail price 

for fresh cherries was $2.86 per unit 

in 2022, up 20% from $2.38 in 2021. 

The number of food stores promoting 

cherries dropped 19% from 472,170 in 

2021 to 382,320 in 2022. 

Fresh Trends 2023 showed  that 

consumers aged 60 and older 

were more likely to purchase fresh 

cherries compared to younger 

shoppers. Thirty-seven percent of 

Fresh Trends respondents 60 and 

older said they purchased fresh 

cherries, compared with 22% for 

the 18-29 age bracket. 

By region, 37% of Midwest 

shoppers indicated cherry 

purchases, compared with 30% 

for Northeast consumers, 29% for 

consumers in the West and 23% for 

shoppers in the South.   

Reported purchase based on ethnicity

White/Caucasian ........................................................31%

Black/African American .......................................... 25%

Hispanic ........................................................................ 24% 

Asian ...............................................................36%

Other .............................................................................. 28% 

Reported 

purchase based 

on gender

30% 28%

Reported purchase based 

on presence of children

Have kids.  .  .  .  .  .  .  .  .  .  .  .  .  .  30%

1 kid  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  28%

2 kids  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .31%

3 or more kids.  .  .  .  .  .  .  .  .  .33%

No kids  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  28%

Sales: info@HRCherryCompany.com  
541-386-2183  |  800-709-4722 

HRCherryCompany.com

The World’s 
Sweetest 

Tree Ripened 
Cherries 

VARIETALS JULY—SEPT 2023:  
Bing, Rainier, Regina, Lapin,  

Skeena, Sweetheart
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*Annual household income

Less than $25k

$25k-$50k

$50k-$100K

$100k+

18%

22%

35%

42%

Reported purchase based 
on household income*
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