Ways consumers use kiwifruit

As a snack

Az a dessert
As a salad

66%

18%
16%
As a side dish

Az an ingredient in a recipe
As an appetizer
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15%
1%
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OVERVIEW

Organic kiwitfruit sales
jumped nearly 28% in 2019,
indicating a growing dermand
for the small fruit. Encourage
shoppers to purchase organic
kiwifruit by making it a staple
in your tropicals display.

FRESH TREMNDS 2020
20% of consumers said they
purchased organic kiwifruit
exclusively, up from 16% last
year, while ancther 14% said
they bought organic kiwifruit
at least some of the time.

HAMDLING

> Temperature: 32°F, 0°C
backroom storage

= Relative humidity: 90-95%
= Mist: no

> Typical shelf life: Grean:
up to 28 days, refrigerated;
three to seven days at room
temperature; Gold: up to 14
davys, refrigerated, three to four
days at room termperature.
Ethylene-sensitive (unripe).
Ethylene-producer (ripe).

= Spots of dry mold can be
wiped off, but discard fruit
with wet spots.
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Pounds 331%
sold change from 2018
Average retall y z =4
price per pound $509 $3.74
Retail 2TE% 310944 379
tales change from 2018
Dollar share of

0.4 0.54
arganic Fruit $0. $0.5
Organic percent of
retail kiwifruit sales 6.7%
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MARKETING TIPS
Promote both the green and
gold varieties of organic
kiwifruit by offering samples
and explaining the difference
in flavors. Market organic
kiwifruit to both children and
adults. Kiwifruit is the perfect
size for small hands, and
kids will clamor for its sweet,
tangy flavor. Promote it to
adults as a great on-the-go
sweet pick-me-up that won't
throw them off their diet.
Cross-merchandise kiwifruit
with baking goods and other
tropical fruits.

DOS AND DON'TS
' po: Promote organic
kiwifruit as a great snack
option.

X pow'T: Don't forget to
promote kiwifruit during the
winter holidays. Its green
color makes it a festive
garnish for plates and drinks.

COMMOMN PLUS

For 5 list of the mod
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ProduceMarketGuide.com/
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2 tips for dynamic organic kiwifruit displays

Organic kiwifruit can get lost in a larger display.  Make organic kiwifruit a part of a larger organic
Draw attention to them by placing them in their tropical display to encourage shoppers to
own container, like a bowl-shaped basket, and purchase more than just one type of fruit.
setting it apart from the main display.



