Last Minute
Requests?
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é * I’ve learned that our weekly flower orders are

more than just inventory—they’re the building
blocks of creativity and customer joy! Each
shipment brings a fresh palette of blooms, from
vibrant roses and elegant lilies to whimsical
wildflowers and exotic orchids. But how do we
make the most of what’s in stock while ensuring no
customer walks away empty-handed?

* First, embrace the art of showcasing options.
Never turn down an order outright—always start by
presenting our bouquet offerings. Whetherit’'s a
classic mixed bouquet bursting with seasonal
colors or a Growers choice bundle with sunflowers
and roses, highlighting what’s readily available
turns potential “no’s” into enthusiastic “yes’s.” It’s
all about guiding the conversation: “We may not
have those specific tulips today but let me show
you this stunning alternative bouquet that captures
the same essence!”

* Now, let’s paint a vision for those last-minute
custom orders—the ones that keep us on our toes
and spark innovation. Imagine a seamless process
where urgency meets artistry: A dedicated “Express
Bloom bouquet” in our shop stocked with our
weekly arrivals for quick customizations.
Customers could mix and match on the spot, with
expert guidance from our team to create
personalized masterpieces in under 30 minutes.
This not only boosts revenue but builds loyalty—
turning rushed requests into memorable stories
shared far and wide.
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