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Fresh Produce Basket

WEs | wesy | mems"  Howmuchisthe
$63,411,881,430 $61,274,256,807 $60,238,655,686 average American
household
Top 5 Household Care Categories by Dollar Sales mﬂ]ﬂgljﬂirq]
W Appies W Grapes W Bananss M Sirewbamies W AWOCa0os DIIVH.I'IUI]S
produce items
versus the
year-ago period?

on apples, down 1%
Latest 52 Wka Latest 57 Wka YA - Lalnst £ WS 2 YA, -

WE 32820 WE 33018 WE 33118

Bource: Mizksen, Tolsl U.S. (Al oullets combined) — Nclwas grocary stores, drig stares,
mass merchendisers, salect dolar stores, salect warshouse dubs and I'I1|||.3.I'g' commissarks
{DeC:A) far the E2 wesaks ending MErch 26, 3020

March up 3.5% compared to 8 year 8go. But how we access and consume things like
frults and vegetables Is ripe for change as Increasingly more consumers stay confined
within their homes to mitigate further spread of the novel coronavirus [COVID-18). Taking Iimited $3 61
shopping trips, consumers may gravitate towand the produce options that offer the longest shelf life.
Shoppers may also steer away from anything that may have traveled long distances, choosing to on asparagus, down T.6%
shop local In efforts to mitigate parcelved health risks. More than ever, shoppers want to
understand the supply chain, with complete transparency from farm to factory to distribution, and
they want detalls of the measures being taken to assure thelr safety. Promoting a product's local
[:ll'ull'll- coould |1E||J cnmpﬂnlea reassure some Consumer concems.”

=Lauren Fernandes, director of global Infelligence, Miszan

‘ Fresh produce sales continue to grow year over year, with annual sales from the end of
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