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OVERVIEW 
org a.f'lie ,asoberrie-s a.ie-a 
OOJ)I.ACIJ cotr'W"I\Od·ty with 
conwmeers, ao:ounting to, 
nearty 18% 01 all rasobe-1 ry 
sa,e.s, Re-tai sMe-S g,e-w by 
nearty 1�% in 2019. making 
o,ga.f'lie ,asobefrfe-s a 
fWJSt·Stoek itetn to, ywr 
de-oarttr'Wlf'lt. cao·taite, on 
the- 0001.AMt y 01 orgM'ic 

,as.o001rfe-s to boost sa� 
ot othe-1 o,gar.ie OOttie-s by 
ere-ating a!\ OtgariC be-1 ty 

oateh diSOlay in you, store 

FRESH TRENDS 2020 
l4% 01 conwme-rs S&kt 
they �rehase-d o,gM'k 
r.isobooie-s e1ctus?vety, down 
ff.:.m 1::n6 ie.:.t .,._., 'While 
aoothe-1 17" saJd they bought 
o,gar.ie ias.obe-r,ie-s at le-ast 
some- 01 ttle' twnc 

MARKETING TIPS 
Ptot'I\Ott- or ga.f'lie ,asobe-rtie-s 
as a 4-i&. tasty tie.it 
to, a sur"l'W"l\ertir"r\e- snaek. 
encourage- i:ia1MtS to Choose­
oigark r.isobooie-s as a 

a ProduceMar·ketGui�.com/ 
t; produce/otgani�a."!!Pberriu 

�t soa& o, Skte- diSh 
ootiOn to, the-irk.ids. Cross• 
Orotnote- orgaJ'ic: ias.obe-rrie-s 
w1th orgM'k $6&&,d mixes Md 
baking Sl.lOOies like- orga.l'lie: 
b.Jtte-1 Md nou. � orgM'k 
u,::.µtJc:-J ttez wru, Of\1<1Jlk; 
blackbe-r,ie-s in J)tot'I\OtiOOS as 
theyhave-�1 0riee,00ints 
aoo se-asons. lnctude- orgM'k 
golden ias.oOOJMS in )Ow 
0rotnoti0MJ f"MI to aooeaa 
to shO:Qoer s lO.:iking to, 

S7JQ $1.9-2 

some-thing d'tte,1enl 
Rasoberrie-s a1e- most otten 

sold in ha�·OOt ctaf'Mhels. 
whieh � they doo"t 
take- up a IOt ot soacc 
Draw attentiOn to them by 
*ldudlflij 1111:10 *' Ue:tty U<1tefl 
OfOf"I\OtiOOS that Ng�� 
se-ve-ra! V�ie-s 01 OtgMiC 
be-rrie-s. Ctoss-�iSt­
or g a.l'ictasobooie-s with 
orga.l'ic �1eaJ aoo baking 
goods. cncoura,ge, Shoooo1s 




